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According to the Mexican affiliate of Pepsi Co. International, the company's 1991 soft drink
sales receipts in Mexico are projected at approximately 3.9 trillion pesos ($1.3 billion). Pepsico
owns 12 sugar plantations in Mexico, accounting for slightly more than 25% of domestic sugar
output. Pepsico investments in Mexico this year are estimated at $450 million. Investments include
the acquisition of cookie and snack-food producer Gamesa, and a new agro-industrial plant in
Vaquerias, Nuevo Leon. Francisco De la Torre, president of Pepsi Co. de Mexico, said annual
domestic consumption of soft drinks at 500 per capita puts Mexico in second place after the US.
(Sources: La Jornada, 08/31/91; El Financiero, 09/02/91)
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